


Programme
9.00am Registration opens

9.00am Exhibition opens

9.30am-11.00am Tourist Information

Question Time Session 1A

10.00am-11.00am Workshop Sessions 1B-E

11.30am-12.30pm Workshop Sessions 2A-E

12.30pm-1.30pm Lunch

1.30pm-2.30pm Workshop Sessions 3A-E

3.00pm-4.00pm Workshop Sessions 4A-E

5.00pm Exhibition Closes

In the exhibition area, tea and coffee will be available all day, and 

a buffet lunch will be served from 12.30pm-3.30pm 

Registration
You can register online at www.emmm.co.uk/tmi or by
completing the form opposite and returning it by fax or post.
Please note that your booking must be accompanied by either
payment in full or a fully authorised purchase order number.
Bookings will be acknowledged and your personal confirmation
of schedule will be emailed to you approximately 10 days before
the event.  

Please return your forms to:

Fax: 01925 758255 or post to TMI Leeds, Event Management &
Marketing Matters, Southdene House, 16 Booths Hill Road, 
Lymm, Cheshire  WA13 0DL. For further enquires please email 
gina@emmm.co.uk

Accommodation
Delegates wishing to travel to and stay in Leeds the day 
before the event have the opportunity to make use of an
allocation which has been reserved on a first come first 
served basis at the Ibis Hotel Leeds Centre, 23 
Marlborough Street, Leeds, West Yorkshire LS1 4PB. 
Tel: 0113 220 4100.

Single occupancy £50.00 room only, or £55.00 BB
Double occupancy £50.00 room only, or £60.00 BB

You must contact the hotel direct to make the 
booking (quoting reference VisitBritain/
TMI event).



Book online at www.emmm.co.uk/tmi

Venue & Directions
Ghandi Hall (Great Hall), Ground Floor, 
Leeds Metropolitan University, Headingley Campus,
Churchwood Avenue, Leeds LS6 3QS.
Leeds is well served by motorway, with links from 
the M1 and M62. From the north: A1-A58. 
From the east: M62 to J29, then M621 to J3. 
From the south/south-east: M1 to J43, then M621 to J3. 
From the south-west: M62 to J27, then M621 to J3. 
From the west: A65 via Kirkstall.
From the north-west: A660 via Headingley. 

As you reach the Civic Hall, and before you come to the Calverley
Street buildings, turn right onto Portland Way. At the top of
Portland Way, turn left onto the A660. Continue on the A660 for
about 4 miles. Headingley Campus is signposted to your left
(please note the sign is marked Beckett Park Campus). For more
directions please go to www.leedsmet.ac.uk/visiting/travel/
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Workshop Programme 

Please choose ONE workshop from EACH of the following sections, 

and fill in the shaded boxes on part one of your booking form.

1 10.00am-11.00am 2 11.30am-12.30pm

1A TOURIST INFORMATION
QUESTION TIME (9.30AM START)
CHAIR: ALEX HOLMES, TOURISM ENGINEERS
An open forum for you to raise any subject you 
like on tourist information. We will have a 
panel of guests eager to answer your questions.

1B NATIONAL & INTERNATIONAL
ONLINE MARKETING OPPORTUNITIES
Hints and tips to maximise the online 
opportunities for your destination on 
VisitBritain’s new generation of websites.

1C E-MARKETING – ENGAGING, 
EFFECTIVE OR EXASPERATING?
Sponsored by New Vision Group

CHAIR: BEN TAGG
Get your destination noticed with innovative,
personalised messages capable of beating 
SPAM filters; an interactive session showing 
the advantages and pitfalls of using e-marketing, 
viral marketing and digital print.

1D WEB 2.0 – INFORMED 
OPINION OR A LOAD OF BLOG?
Can destinations harness user reviews to
create a compelling marketing tool? Social
networking provides new perspectives and
opportunities for feedback; what’s being
written about your destination and how do
you find out? 

1E MOBILE TECHNOLOGY – REACHING
VISITORS ON THE MOVE
Sponsored by Carrier Direct Marketing

CHAIR: PETER VARLOW
Mobile marketing is here and now – but do
smartphones, PDAs, MP3s, SMS, MMS and GPS
put you in a spin? Develop your marketing mix by
understanding the practical application behind 
the terminology.

2A MARKETING FOR TICS
CHAIRED BY VISITBRITAIN 
Tips and ideas on how to improve the marketing 
of your service both on and off line.

Recommended for Tourist Information Staff.

2B NEW TECHNOLOGY FOR TICS
CHAIRED BY VISITBRITAIN 
Exploring the use of new and evolving
technology to expand and enhance tourist
information services and reach new markets.

Recommended for Tourist Information Staff.

2C NATIONAL & INTERNATIONAL
ONLINE MARKETING OPPORTUNITIES
CHAIR: ANDREW DAINES AND JULIE WOODS
Hints and tips to maximise the online 
opportunities for your destination on 
VisitBritain’s new generation of websites.

2D CRM – MAKING FRIENDS 
AND INFLUENCING PEOPLE 
Sponsored by New Mind 

CHAIR: RICHARD VEAL
Every destination visitor has unique needs; 
create a loyal visitor base and generate more
business by using your databases to their full
potential through cross selling opportunities 
and personalised content.

2E WEB 2.0 – INFORMED 
OPINION OR A LOAD OF BLOG?
Can destinations harness user reviews 
to create a compelling marketing tool?
Social networking provides new
perspectives and opportunities for
feedback; what’s being written about your
destination and how do you find out?



Please note: The programme may be subject to change. Places will be allocated on a first come first served basis. 

Book online at www.emmm.co.uk/tmi

3 1.30pm-2.30pm 4 3.00pm-4.00pm

3A MARKETING FOR TICS
CHAIRED BY VISITBRITAIN 
Tips and ideas on how to improve the marketing 
of your service both on and off line.

Recommended for Tourist Information Staff.

3B NEW TECHNOLOGY FOR TICS
CHAIRED BY VISITBRITAIN 
Exploring the use of new and evolving
technology to expand and enhance tourist
information services and reach new markets.

Recommended for Tourist Information Staff.

3C E-MARKETING – ENGAGING, 
EFFECTIVE OR EXASPERATING?
Sponsored by New Vision Group

CHAIR: BEN TAGG
Get your destination noticed with innovative,
personalised messages capable of beating 
SPAM filters; an interactive session showing 
the advantages and pitfalls of using e-marketing, 
viral marketing and digital print.

3D CRM – MAKING FRIENDS 
AND INFLUENCING PEOPLE 
Sponsored by New Mind 

CHAIR: RICHARD VEAL
Every destination visitor has unique needs; 
create a loyal visitor base and generate more
business by using your databases to their full
potential through cross selling opportunities 
and personalised content.

3E MOBILE TECHNOLOGY – REACHING 
VISITORS ON THE MOVE
Sponsored by Carrier Direct Marketing 

CHAIR: PETER VARLOW
Mobile marketing is here and now – but do
smartphones, PDAs, MP3s, SMS, MMS and GPS
put you in a spin? Develop your marketing mix by
understanding the practical application behind 
the terminology.

4A MARKETING FOR TICS
CHAIRED BY VISITBRITAIN 
Tips and ideas on how to improve the marketing 
of your service both on and off line.

Recommended for Tourist Information Staff.

4B NEW TECHNOLOGY FOR TICS
CHAIRED BY VISITBRITAIN 
Exploring the use of new and evolving
technology to expand and enhance tourist
information services and reach new markets.

Recommended for Tourist Information Staff.

4C E-MARKETING – ENGAGING, 
EFFECTIVE OR EXASPERATING?
Sponsored by New Vision Group 

CHAIR: BEN TAGG
Get your destination noticed with innovative,
personalised messages capable of beating 
SPAM filters; an interactive session showing 
the advantages and pitfalls of using 
e-marketing, viral marketing and digital print.

4D WEB 2.0 – INFORMED 
OPINION OR A LOAD OF BLOG?
Can destinations harness user reviews 
to create a compelling marketing tool?
Social networking provides new
perspectives and opportunities for
feedback; what’s being written about your
destination and how do you find out?

4E MOBILE TECHNOLOGY – REACHING
VISITORS ON THE MOVE
Sponsored by Carrier Direct Marketing 

CHAIR: PETER VARLOW
Mobile marketing is here and now – but do
smartphones, PDAs, MP3s, SMS, MMS and GPS
put you in a spin? Develop your marketing mix by
understanding the practical application behind 
the terminology.



NAME OF ORGANISATION

ADDRESS

POSTCODE

TELEPHONE FAX

EMAIL ORDER REF. NO.

Booking Form PART ONE
Book online at www.emmm.co.uk/tmi

CONTINUED OVERLEAF�

NAME OF DELEGATE ONE

I WOULD LIKE TO ATTEND THESE SESSIONS:
(Please fill in the session number in the shaded box below)

1 2 3 4

NAME OF DELEGATE TWO

I WOULD LIKE TO ATTEND THESE SESSIONS:
(Please fill in the session number in the shaded box below)

1 2 3 4

NAME OF DELEGATE THREE

I WOULD LIKE TO ATTEND THESE SESSIONS:
(Please fill in the session number in the shaded box below)

1 2 3 4




